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Creating a successful strategic communications plan U'

Strategic Communications



At the heart of every successtul
marketing campaign or promaotion

Is a message that flows effortlessly
through your communications.

Anirresistible idea that makes people sit up and listen.
To make sure your message reaches and resonates with
the right target audience, you need a communications plan.

And that’s where Fluid can help.




What is the

OS¢

of your communications plan?

A clear purpose keeps everyone on board, helping
you to achieve the objectives of your communication.

Once you establish what you want to achieve with your
communications, the next questions are who you are talking

to, how you are going to spread the word, when is the right time,
and ultimately, where you can go to help build a communications
plan that will deliver your desired results.
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HOW are you going to

Your communications plan should give
you a framework for the messages you
need to share - and the best channels

for delivering them.

Depending on the audience, that could
be social media, video content, emails

or even face-to-face conversations. The
more relevant your visuals and message,
the more likely you are to engage people
and get the desired result. That’s why it's
so important to get it right at the start of
every project, which is the goal of every

Fluid communications planning workshop. mJid
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Is right now the perfect time to communicate your message?
Or would it be better to wait?

Timing is crucial, so make sure your communications plan specifies when the
information should be communicated. We can help you generate a hierarchy
of messages that you can use across multiple channels - and a timing plan
to ensure they hit home at precisely the right moment to raise awareness,
substantiate your promises and convert selling points into sales, or drive
behavioural change amongst colleagues and business partners.
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It’s always best to enlist the experts when you want your
communications campaigns to cut through and deliver on
your objectives.

Whether it's a brand film, a social media campaign, on-pack advertising
iﬁy digital marketing, creating communications that appeal directly to
different target audiences can be daunting - seek specialist guidance
to achieve the best outcome.
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Thinking about
a communications
plan for 20237

Our concepts flex across every channel from consumer
advertising to corporate experiences. We can help you
share the right message, with the right audience - and get
the right response.

Get in touch with Fluid for expert advice,
or to book a Communications Planning Workshop.
Contact Jennifer at: jennifer@hellofluid.co.uk

fh)ld www.hellofluid.co.uk



